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CNN NAMES

AS ONE OF THE BEST PLACES 
TO VISIT IN 2024



Position Saint John and the Towns by the Bay as the destination 

of choice in the Maritimes for leisure travel, meetings and 

conventions, major events, and sport tourism.



• Increased visitation from leisure, business 

events, major events and sport tourism.

• Strategic sales and marketing partnerships 

are developed and aligned to raise 

awareness of the Saint John Region and the 

Province of New Brunswick on a national 

and global stage.





2022

1.85M

2024 March Year-to-Date

$6.5M

2021

$185M

2023

174,229

2024 March

42.7%

2023

175,000





Primary Market: 

New Brunswick / Maritimes

Secondary Market: Ontario

NBTHC Partnership Market: USA 

(New England)

Exploratory Market: Quebec



• In alignment with NBTHC we are targeting the 

following two profiles:

⚬ Outdoorsy Suburban Families 

⚬ Young Urban Cultural Enthusiasts

• Targeting the same Visitor Profiles in markets 

targeted by the province allows us to take 

advantage of the province’s investments in those 

markets.



From cool city vibes to waterside relaxation, 

Saint John and the Towns by the Bay is THE maritime bay-cation 

destination, located along a 100km stretch of scenic southern 

New Brunswick. 



Marketing Campaigns
awareness & conversion

Social Media Campaigns
organic, event promotion, partnerships

Visitor Collateral
maps, visitor guide, walking tours, etc.

Strategic Sponsorships
major events, sport tourism, bid incentives

Sales
meeting & convention, sport tourism, major events, travel trade & 
cruise

Visitor Services
welcome centres, partnerships, welcome ambassador training & 
certification



Many have heard of the Bay of Fundy, but few have 

heard of the concept of a “bay-cation.”

This campaign gets the idea of “bay-cation” out 

there in a big way and shows how different and 

valuable it is compared to the many other vacation 

options. 

Why just vacation when you can bay-cation instead?



Flight 1

Flight 1

Flight 2

Flight 2

Flight 3

Flight 3







 

FOOD & DRINK OUTDOOR ADVENTURE REMARKETING







• Partnership with Matty’s Patty’s in 

Toronto to create a limited-time “Bay-

cation Burger,” featuring ingredients 

connecting to the region.

• Leveraging Matty’s Patty’s social 

platforms for promotion

• Contest: Win a trip to Saint John for the 

Area 506 Festival.



Marie-Li Roy (@marieliroy)

Quebec

Ashley MacDonald (@lifeofashmac)

Cape Breton Island







• Pitching, hosting and supporting media in the region.

• Working with NBTHC to pitch and host qualified 
media with common interests.

• Building regional itineraries with niche focuses, 
finding best-fit opportunities.

• Targeting influencers with engaged followers, to 
share authentic content.

• TMAC Annual Conference & Media Marketplace.







• Supporting local attractions, organizations and 
events to increase reach, raise awareness.
⚬ Bay Ferries
⚬ TBD

• Opportunity to elevate these opportunities and push 
a call to action.

• Encouraging visitation and improving visibility of 
the destination.





• Fundy Winterfest
• Violet Festival
• Port Days
• East Coast Games
• Area 506 Ribfest
• Boxcar Country Music Festival
• Area 506 Festival
• Culturefest
• Bricklin International
• Fundy Sea Shanty Festival
• KV Music Fest
• Moonlight Bazaar
• Saint John Seaglass Festival
• Saint John Powwow
• Dia de los Muertos





• Attending marketplaces and tradeshows with 

qualified meeting planners.

• Hosting annual Familiarization (FAM) Tours with 

qualified meeting planners (future business).

• Evaluation and submission of conference RFPs.

• Site Visits with organizations, planners, and 

selection committees to help with bid evaluation 

and final selection.

• Working with local champions to help bring 

conferences to the region.

• Developing a collaborative relationship with 

accommodation partners to best sell the region.

• Memberships with strategic planning associations.



• Destination Direct Hosted Buyer Program
• CSAE Tete a Tete
• Ottawa Meet Week
• CanSPEP
• MPI The Event
• Canadian Meetings & Events Expo
• MPI Pre-Prestige Event
• Canadian Innovation Conference



Anticipated Economic Impact of $3M for 2024, 

including:

• Canadian Home Builders Association National 

Conference

• Canadian Association of Medical Radiation 

Technologists

• Corps of Commissionaires Annual Conference

• RCL Dominion Convention

• Atlantic Planners Institute Conference



• Objective: Attract new out-of-

province business events

• Partnership with Fredericton, 

Moncton, and NBTHC

• Coordinated and targeted 

approach

• Joint activations, sales 

missions, and FAMs



• Attending marketplaces and association meetings 
with local, national, and international sport and 
event planners to sell the region.

• Hosting annual Familiarization (FAM) Tours with 
qualified sport planners (future business).

• Evaluation and submission of hosting RFPs for sports 
and major events.

• Site Visits with organizations, planners, and selection 
committees to help with bid evaluation and final 
selection.

• Developing a network of local champions for sports 
and major events.

• Supporting sports and events already in market, to 
help them achieve success.

• Memberships with strategic sport and event-based 
associations.



• Sports Event Congress
• Event Atlantic Summit
• Music Tourism Convention
• NB Sports Hall of Fame
• 2024 Explore NB Open Golf Tournament with Golf 

Canada
• SPOHOX

Our Sales Manager, Lindsay Smith, is also a board 
member for Event Atlantic.



Anticipated Economic Impact of $11M for 2024, 
including:

• TIDE Invitational Swim Meet
• Marianne Limpert Team Championships
• NBIAA Final 12
• ACAA Volleyball Championships
• NB Long Course Championships
• Area 506 Ribfest
• National Track & Field Tour
• East Coast Games
• Boxcar Country Music Festival
• Area 506 Festival
• Senior Men’s Golf Championships
• Bricklin International 50th Anniversary
• Saint John Powwow



• Attending strategic appointment-based marketplaces, 
selling to national and international travel trade 
operators:
⚬ Rendez-Vous Canada
⚬ Bienvenue Quebec
⚬ OMCA

• Collaborating with NBTHC to host key operators on 
FAM Tours to the Saint John Region.

• Hosting virtual destination training sessions with sales 
teams of select travel trade operators.

• Pitching new itineraries and itinerary additions to 
increase overnights and overall spend.

• Working closely with NBTHC to enhance trade travel 
readiness of regional operators.





• Operation of Welcome Centres

• Production of various printed pieces

⚬ Visitor Guide

⚬ Lure Piece

⚬ Map Pad

⚬ Three Historic Walking Tours

⚬ Art in Public Places Walking Tour

⚬ Reversing Falls Rapids Rack Card

⚬ Little Explorer’s Guide

⚬ Selfie Spot Rack Cards

• SJTownsByTheBay.com

⚬ Operator Listings

⚬ Blogs

⚬ Events Calendar

⚬ Itineraries

• E-Newsletter



• Saint John City Market

• Collaboration with Port Saint John in the 

Area 506 Waterfront Container Village

• Welcome Ambassador partnership:

⚬ Inside Out Nature Centre

• Future: The Eddy



New for 2024: We are Rainbow Registered!

What does this mean?

• Recognition of agency adherence to the national 

standards of 2SLGBTQIA+ inclusivity through 

Canada’s LGBT+ Chamber of Commerce.

• Formal way to show our Welcome Centres are truly 

welcoming for all.



Saint John Region Welcome Ambassador Certification

• Multi-day in-person training throughout the Saint 

John Region for Agency and partner staff

⚬ Mix of site visits and classroom sessions

• Online Training Program (launching mid-May)

⚬ For front-line staff throughout the region

⚬ Self-directed

⚬ Open book, multiple-choice exam

⚬ Successful completion = certified for the current 

leisure tourism season

⚬ Free





• Objective: Shared vision for the development of 

the tourism economy for the Saint John Region

• Data-driven 

• High stakeholder engagement

• Action plan with defined roles and shared 

responsibilities
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